Introduction
This study wants to understand the interactive multimedia application to museum exhibition visitors' learning and affect. Use interactive multimedia presentation as the object of study, to explore visitors' motivation and performance. The purpose is to explore the impact of visitors to use interactive multimedia display the current status of the factors; the need for additional interactive multimedia museum and learning effectiveness analysis; visitors' behavior and sustainability.
Methods
This study is in order to assess the effect of interactive multimedia, using questionnaires to survey the visitors who visit the museum. The same questionnaire, the object under test is divided into two categories, one is the traditional static display and the other is the visitors of interactive media show. And with both comparison and integration, it is able to investigate the effectiveness of interactive multimedia presentations. From the two scales in this study, questionnaires were 55.2% and 80% of visitors think that using interactive multimedia presentations on the exhibition can promote learning motivation. Respectively, 40% and 6.9% of visitors think the static display mode arouse their interest and increase their motivation. There are 83.3% of visitors believe that interactive multimedia devices should be added to static exhibition. To make these learning fields of the museum really achieve educational purposes, the survey shows that interactive multimedia museum can be applied to improve the visitors' satisfaction and learning performance, and the research directions of this study show the feasibility. The next surveying directions of these researches also need to research for other visitors from different backgrounds and different ages. And the interactive multimedia applied to the museum is to make these learning fields to learn satisfaction for further investigation and analysis and evaluation, and make the results of this study more useful.
